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Abstract: Consumption in human relation—
ships ( also called gift expenditures ) is a basic e—
conomic phenomenon in social activities. Moreo—
ver consumption in human relationships is also a
type of behavior with substantial cultural signifi—
cance. Specifically consumption in human rela—
tionships can be defined as the exchange of mon-
ey goods or labor services between people in the
process of human relationships. In order to gain an
in — depth understanding into the changes in gift
expenditures of farmers and herders in Xizang since
the 18th CPC National Congress this study select-
ed four sample villages and conducted systematic
thematic field research based on the household in—
and eth—
nography method around the consumption of farm—
ers and shepherds from 2018 to 2020. Judging
tradi—
tional human relationship consumer behavior a-—

terview method questionnaire method

from the results of this field investigation

mong farmers and shepherds in Xizang was previ-
ously relatively closed and narrow and based on
blood and kinship
panding and changing:

Firstly
accumulation of family wealth and the improvement

but is currently has been ex—
results show that with the increasing
of the market system the purchase of goods has
become more convenient and the commercializa—
tion of gifts has increased. Secondly with the re-
finement of the social division of labor the oppor—
tunities to participate in market activities have in—
creased and farmers and shepherds have generally
paid more attention to professional networking to
obtain more market information and seize more
market opportunities. Thirdly with the develop-
ment of productivity and the gradual improvement

of infrastructure the cost of communications and

146

data exchange in human interactions has been
greatly reduced. What is more the prospects for
enrolment and employment of family members of
farmers and herders have become very broad and
subsequently the scene of gift expenditures has be—
come more complex.

Generally speaking in this new era of China
the behavioral changes in gift expenditures of farm—
ers and shepherds in Xizang strongly reflect the
consumption rationality of farmers and herders
evidently mirror the extensive exchanges commu—
nication and blending of various ethnic groups in
agricultural and pastoral areas and obviously echo
the continuous transformation of the traditional
norms and values of farmers and shepherds in a di-
rection more aligned with Chinese socialist modern—
ization. Since the 18th CPC National Congress
the central government of China has continued to
increase its support for Xizang and Xizang won an
allound victory in poverty alleviation. Against
this background the consumption in human rela—
tionships of residents in the agricultural and pasto—
ral areas of Xizang has broken with traditional cus—
toms that had been in place for a long time and is
undergoing systematic changes. This evolution in
traditional consumption in human relationships is a
result of the joint action of productivity develop—
ment economic development and social progress.
At the same time this change also profoundly re—
flects that in the process of building a well-off soci—
ety in an all+ound way in agricultural and pastoral
areas of Xizang historic success has been achieved
in the construction of a spiritual civilization.

Key Words: new era; Xizang ; residents in
agricultural and pastoral areas; consumption in hu-
man relationships; changes



