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The Research of the Planned Sports Transforming to the Market Sports in China
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Abstract: Throughout our country sports development process it has experienced the three stages of sports such as the
planned sports the transition sports and the market sports. We analyze the changes of sports development operation mode
and define the meaning of planned sports and market sports which contains the characteristic analysis of them. At the same
time we elaborated the way of sports development under the background of different politics and economics and reviewed
sports values in the new period. Furthermore we put forward the deepen reform based on the problems existing in the transi—
tion period. According to the market dynamic and the development establish market sports structure model of “three archi—
tecture two main body” namely the government society and market three big system as a supporting framework service in
competitive sports and mass sports and detailed describes the chain relationship between them. From three aspects of com—
petitive sports mass sports and sports industry we put forward the development patterns of sports market operation mecha—
nism establishing market allocation industrial marketization of sports marketing pattern so as to provide reference for rap—
idly promote the sports development of our country.
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